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OBJECTIVE

Marketing position where strong partnering, initiative, and creativity will enhance company market share and profits.

QUALIFICATIONS SUMMARY

 Strategic planning/research, creative concepts, media planning, execution, and placement in various industries.

 Outstanding liaison skills in strengthening working relationships with top-tier clients in multiple vertical markets.

 Adept at combining creative thinking and analytical skills to develop/manage programs throughout lifecycles.

 Experienced in the management of corporate communications, including brand marketing, public relations, collateral, advertising, presentations, CD, tradeshows, media planning/placement, surveys, and Intranet content development.

 Exceptional computer skills, including: MS Office Professional and LiveMeeting.

 Extensive experience in print, online communications, event planning (hotels/special venues), and tradeshow development.

 Excellent project management skills: cross functional internal/external teams, clients, vendors, and legal departments. 

PROFESSIONAL EXPERIENCE
AutoZone, inc., Stone Mountain, GA
12/2009-Present
Parts Sales Manager

 Managed, promoted, and assumed responsibility for loss prevention in all areas of: store recovery, physical security, cash reconciliation, and inventory/shrink management;
 Executed directives for product placement, display, and signage via corporate planograms; demonstrated positive resolutions to challenges/customer service to the public and do-it-yourself market segment; implemented training of sales associates on an ongoing basis.
 CONTRACT/CONSULTING,  Atlanta, GA
11/2008-5/2009

Administrator 
 Managed text-based content membership renewal emails, maintain various databases for member/sponsor campaigns; created monthly HTML eNewsletter using Constant Contact; processing and reporting on website/event credit card transactions utilizing Authorize.Net payment gateway tool, updated documents through access/data sharing on IBackup;

 Responsible for content management/migration with WS Craft Ultimate G-CMS Version 4.5 content management system to launch a new website/manage current site, maintain monthly events online with Helios Calendar 1.3.1.
ahc media, Atlanta, GA 
7/2007-2/2008
Healthcare information and education publisher

Marketing Manager
 Managed HTML/text-based content campaigns for various audio conference topics ranging from hospital case management to infection control targeting nurses and other hospital personnel; planned strategic mail campaign with $71,000 budget that had .18 response rate and increasing for late November State Health Watch newsletter targeting state health directors/regulatory staff; promoted specialty credit nursing books via web badges, email, inserts, and direct mail.
 Analyzed key metrics in areas of deployment and response for electronic newsletter campaign with a .20 response rate, managed execution/design of all marketing collateral via internal graphic services, continually research email acquisition initiatives for in-house list data warehousing, and updated monthly forecast.
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PROFESSIONAL EXPERIENCE (Cont’d)

CONTRACT/CONSULTING
5/2006-4/2007 

Marketing Contractor
Managed execution of marketing campaigns in areas of: sales collateral, direct mail, email, tradeshows (CIO Forum) logistics with disaster recovery theme, updating booth graphics/company signage; responsible for giveaways selection and approval of hand-held GPS units, and writing client success stories for internal sales departmental use.

CD Group, INC., Norcross, GA 
 9/2005-5/2006
Enterprise solutions software consulting firm
Marketing Programs Specialist

 Managed design, development, and execution of marketing campaigns; managed day-to-day activities related to corporate: website, sales collateral, direct mail, email, list rentals via Harte-Hanks/Dun & Bradstreet, trade shows, and special events; supervised graphics staff;

 Hosted/ managed/served as web conferencing administrator featuring Microsoft/Oracle ERP product webinars; increased webinar attendance from 40% to 66% using role-based strategies; researched grass roots SEM (Search Engine Marketing) efforts involving link placement based on industry-specific vertical search engines.

CONTRACT/CONSULTING
5/2001-9/2005
Marketing Contractor
(Client list includes: SunTrust, Great-West Healthcare, and author Barbara Ehrenreich Bait and Switch)
 Managed regional sales/broker symposium under budget by 15% for health care management company; assisted in research/accreditation URAC activities; launched and promoted cosmetic business; researched information for a NY Times Best-Seller List author via the Internet; conducted interviews with industry specific experts; compiled/

analyzed data and extracted/translated key topic related points; collaborated with internal marketing team for national branding rollout project at a financial institution; interaction with internal/external legal departments.

Towne Services, Inc., Suwanee, GA
8/1998-5/2001

Financial services software company
Marketing Manager

Managed B2B tradeshows and marketing programs for various community bank customers through creative development, print production, and retail implementation; performed sales market analysis; coordinated/edited the publication and web content; database management; supervised marketing staff.
 Successfully directed project of $30,000 long-term sales application tool and negotiated significant savings in costs, including development of opt-in marketing research plan with cost benefit analysis delivering a minimum of 20% ROI.

VALASSIS COMMUNICATIONS, Inc., Hartford, CT  
5/1996-11/1997
Billion dollar direct mail company
Marketing Services Coordinator 

Serviced national sales programs for multi-million dollar accounts (Arby’s).  Compiled/produced quarterly and year-to-date account reviews on turnkey contract fulfillment and product usage for Fortune 500/1000 companies (La-Z-Boy).
 Achieved availability of ad dates for Little Caesars’ $22 million national account in special direct mail advertising campaign worth $2 million; researched/identified $91,000 in misappropriated revenue that was recovered for national retail clients.

EDUCATION

Bachelor of Arts, Communications, Marist College, Poughkeepsie, NY

Advertising Diploma, The Art Institute of CA, San Diego, CA

volunteering

WIT (Women in Technology); Hands On Atlanta
